
During STEM week, the Year 

5 focus was technology, and 

we visited a company called 

Softwire. When we arrived, 

we all went to a meeting 

room and employees from the 

company explained their jobs. 

First we had a tour and saw 

the rooms where they develop 

the games. Then we were 

split into groups to take part 

in different activities-one was 

finding computer bugs after 

someone took away the cod-

ing. These are just some of 

the things a game developer 

has to do. -By Yusuf   Year 5 

On our STEM week, we visit-

ed Spitalfields Farm to learn 

about how people make dif-

ferent types of food. We saw 

many different types of plants 

and animals, and learned how 

to make our own butter and 

pesto! This trip has inspired 

us to become food engineers, 

as it would be amazing to 

create different types of food 

that people could enjoy. The 

best bit was going on a treas-

ure hunt at the end. 

On Friday, 19th October, our 
class visited the Islington Ecology 
Centre as part of our STEM 
week. We were going to learn 
more about global warming and 
how to keep the Earth pollution 
free. 

When we arrived, we discussed 
how the Earth is dependent on 
oil, gas and coal (these are 
called fossil fuels), and how 
electricity is made from these 
fuels. It is our job now to find 
new energy sources, as the fos-
sil fuels are a big cause of world 
pollution. 

Afterwards, we went outside to 
look at a giant wind turbine. It had 
3 identical blades that were posi-
tioned at an angle so it could 
catch the wind. 1/3 of the electric-
ity used at the IEC comes from 
this one wind turbine. 

Returning inside, the class took a 
quiz about global warming. It was 
astonishing to learn that if the sea 
levels rose by 2M or more, then 
London would begin flooding! 

Finally, the Year 6 students made 
their own wind turbines. We used 
plastic 2L bottles to create the 
model. Afterwards we even got to 
take these home! 

By Naima Year 6 

 

On our visit to Softwire 

Labs, which is a gaming 

company, we learned 

about CAD (Computer 

Aided Design). We had 

the chance to learn more 

about coding and make 

our own unique buildings. 

This has inspired me to 

one day become an artist 

or an architect. I would 

recommend anyone to 

visit.  

By Ahlam Year 5 
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Year 3 students learn about the garden and prepare 
to pick their pesto ingredients from Spitalfields 
Farm. 

Our trip to Spitalfields Farm 
was about learning how to be a 
food engineer. We saw lots of 
animals like pigs and sheep, and 
even had the chance to touch 
them (it was a bit smelly). After 
doing a quiz about all of the 
plants we saw, the whole class 
had a chance to make butter and 
pesto, after picking the ingredi-
ents ourselves. Some of us 
wanted to be gardeners too, as 
we didn’t know how many dif-
ferent types of plants there 
were. 

By Hailie and Zaynab Year 3 

 

Above: Year 4 visited Jackson’s Lane Theatre 

Below: Year 6 dissected owl pellets 

 I had the chance to observe a learning session from a 

neuro-scientist in Year 2. The children learned about 

the links between your hearing (ears) and the brain. 

Following the chat, they took part in a sound experi-

ment. 

By Imogen Year 6 



We went to Softwire Labs for 
our STEM trip in Year 5-this is 
a company of digital engineers. 
Our day consisted of a tour of 
all the facilities and what was 
in all of their labs. 

The most fascinating room was 
the sound room, where engi-
neers were testing and mixing 
different sounds. This room 
even had a fan because of all of 
the hot electrics. In other 
rooms, many different people 
worked on computers: Creating 
and coding games/apps. 

Another thing we learned, was 
about how to create a website, 
starting with the colour and 
size of a background. Then we 
were allowed the chance to 
code a game of our own. This 
was the best part of the day for 
all of us. There was even a cod-
ing dragon! 

Anonymous Year 5 

 

In Year 4, we had a careers 

carousel, where 4 different 

engineers talked to us and 

shared about their careers. We 

had the chance to meet a 

structural engineer, software 

engineer, hardware engineer 

and a control engineer. I did-

n’t realise before there were 

so many different types. All 

of the children could rotate 

and learn about each one. 

 By Aakifah Year 4 

During STEM week we 
visited the incredible 
Young Vic Theatre. 
From the talk we learned 
about how to  make col-
oured lights on the stage 
and add sound effects. 
There was so much de-
tail! 

By Arthur Year 4 

 

Year 4 went to Jackson’s 

Lane Theatre and experi-

enced how to use light 

and sound to improve 

the performances on a 

real stage. We even got to 

go onto the stage! This 

theatre used to be a 

church, but now it is a 

place for performances. 

Maybe in my future I 

might want to become and 

actor. 

By Michaela Year 4 
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Year 6 students listen to visiting doctors, sharing 
their experiences about working in the Accident 

and Emergency Department. 

 

 

On 2nd November, 2018, 

the nursery children at Carl-

ton began investigating a 

crime scene-learning how 

to be forensic scientists. 

They were searching for a 

key to a mysterious cake tin 

that was found on a table, 

but after a child found it in 

the sand-the tin was empty! 

The children then went 

looking for more clues, one 

child noticed some foot-

steps leading away from the 

crime scene. Everyone was 

very suspicious, and began 

to compare them to their 

own feet. Eventually they 

found out that it didn’t 

match any of the children or 

adults in the room. 

So, then they asked ques-

tions to narrow down the 

Overview of Week’s Events 

 

What each class did across the week beyond their 
in-class IDiscover Projects: 

Nursery: Visit from the Met Police, Forensic 
Workshop 

Reception: Visit from the Met Police, Forensic 
Workshop 

Y1: Careers Carousel 

Y2: Visits from a Doctor  and a Neurologist  

Y3: Workplace Visit to Green Labs 

Y4-Opal: Workplace Visit to Jackson’s Lane Thea-
tre 

Y4-Topaz: Workplace Visit to the Young Vic The-
atre 

Y5: Workplace Visit to Softwir e Labs 

Y6: Workplace Visit to the Islington Ecology Cen-
tre and  a Future Careers workshop (Careers Carou-
sel) 

STEM (Science, Technology, Engineering and 
Maths) Week took place at Carlton Primary School 

from the  15th to the 19th October 2018. The aim 
was to get more children interested in pursuing 
these types of careers, especially girls (who only 
make up a small percentage of the STEM adult 

work force. 

 

For STEM week, we visited 
the Young Vic Theatre. We 
could go on the stage and 
learned about the different 
jobs of the people that 
worked there-including 
how to do the light and 
sound. The music inspired 
me, as it was fun and inter-
esting to learn about.  

By Amira  Year 4 

Class Topics 

EYFS: Who did it? 

Year 1:  Robots and Ma-
chines 

Year 2:  My Biology 

Year 3: Feed Me 

Year 4: Showtime 

Year 5: iGame 

Year 6: Fast Forward 



cle. Be sure to place the cap-

tion of the image near the im-

age. 

This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press releas-

es, market studies, and reports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful news-

letter is making it useful to 

your readers. 

A great way to add useful 

content to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your news-

letter to a Web publication. 

So, when you’re finished writ-

ing your newsletter, convert it 

to a Web site and post it. 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an im-

age, place it close to the arti-

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 

selecting images that appear to 

Caption describing pic-
ture or graphic. 

Caption describing pic-
ture or graphic. 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile 

new employees or top custom-

ers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtual-

ly endless. You can include 

stories that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

Inside Story Headline 

Inside Story Headline 

 Volume 1, Issue 1 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 
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This would be a good place to insert a short paragraph 

about your organization. It might include the purpose of the 

organization, its mission, founding date, and a brief history. 

You could also include a brief list of the types of products, 

services, or programs your organization offers, the geo-

graphic area covered (for example, western U.S. or Euro-

pean markets), and a profile of the types of customers or 

members served.  

It would also be useful to include a contact name for read-

ers who want more information about the organization. 

Primary Business Address 

Address Line 2 

Address Line 3 

Address Line 4 

We’re on the Web! 

example.com 

may want to list the names of 

all employees. 

If you have any prices of 

standard products or services, 

you can include a listing of 

those here. You may want to 

refer your readers to any other 

forms of communication that 

you’ve created for your organ-

ization. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday 

of the month, or a biannual 

charity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s a 

good idea to make it easy to 

read at a glance. 

A question and answer session 

is a good way to quickly cap-

ture the attention of readers. 

You can either compile ques-

tions that you’ve received 

since the last edition or you 

can summarize some generic 

questions that are frequently 

asked about your organization. 

A listing of names and titles of 

managers in your organization 

is a good way to give your 

newsletter a personal touch. If 

your organization is small, you 

Back Page Story Headline 

Phone: 555-555-5555 

Fax: 555-555-5555 

Email: someone@example.com 

Business Tagline or Motto 

Caption describing pic-
ture or graphic. 
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B U S I N E S S  N A M E  


